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If everyone knew the
rules, will the
challenges of

interaction between
all traffic groups be 

solved?



Knowledge of traffic rules is essential, but it is not 
enough on its own. 

Accidents are often the result of human error, risk-
taking, and ingrained habits. 

Therefore, road safety efforts must focus not only 
on increasing knowledge, but also on influencing 
behavior.



Good intentions
versus

actual behaviour



The biggest
involuntary social

space



What are the issues?

• Not present in the intearction

• Unpredictable

• Approach pedestrians sudden and silent

• Change the area of which they use

• A source of frustration and others have 

experinced unsafe situations.



How do we reach the 
target age group?

= We have to speak on 

their pemises

• Real and authentic

• Direct and easy to decode

• Visually strong

• Short and fast

• Humor



PLAN B: SVV_ONLINE_45SEK_16x9_VGLISTA_422.mov 

- Statens Vegvesen - Gikk i bakken - MASTER 

LEVERING - Frame.io

https://next.frame.io/share/5078c6e8-c867-485e-b8b8-468745863631/view/10efac14-6c58-419c-b3a9-d7ba30f9a1e8
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How to suceed with a campaign and 
behavioral change

✓ Professional research

✓ Long term work

✓ Clear communication

✓ Conscious choice of target group and chanels

✓ Combination of means of action – cooperation 

✓ Humour or emotionality – not fear

✓ Co-workers as ambassadors 

✓ Evaluation for optimalizing and learning
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